


Welcome to
Men of
Impact

Through Men of Impact, we honor the
visionaries who understand that true power
is not found in dominance, but in
partnership. Their journeys remind us that

At Fierce & Fearless Magazine, we've legacy is not simply what we achieve - it's

always believed that empowerment what we elevate in others.

has no gender. Strength and . As you explore these stories, may you be

compassion, vision and collaboration - inspired by their courage, their compassion,

these qualities transcend boundaries. and their commitment to changing the

Our Men of Impact series was born narrative. Because when men use their

from that belief: that progress voices to uplift, advocate, and empower, we

accelerates when men and womenrise 3|l move forward.

together. Together, we are rewriting the story of
success - one of collaboration, respect, and

This section celebrates male founders shared impact.

who lead with integrity, innovation,

and heart. These are men who don't Fierce. Fearless. Unstoppable.

just build empires - they build bridges.
They champion equality, create

opportunity, and stand shoulder-to- — Ciara Lewis
shoulder with women to redefine what  pounder & Editor-in-Chief, Fierce &
leadership looks like. Fearless Magazine
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Success with Structure: The
Formula That Built Corey

Dissin’s LEmpire

Interviewed By: Fierce & Fearless Editorial Team

hat inspired your
entrepreneurial journey—
and how has it shaped the
man you are today?

Being entrepreneurial has a direct tie to
being independent. Independence and
self-reliance were things that

were instilled in me (and required) by my
parents at a very young age. Even as |
grew up and worked for other

people, | always approached my work as
an owner and less of an employee, truly
investing my time and energy into each
position and company, inevitably
becoming the supervisor, shop steward,
. anager everywhere | went. Now fast
forwarel 25 years as the VP of a national
«Qroduction company, there were two
things that were brewing that would
converge to be the catalysts for my
ultimate entrepreneurial pursuit: My
eventual unfulfillment working at the
compan\ykl had been at since | was 19
years oldfand my son’s path as a highly
recruited athlete. | knew one day soon
that my son &/ill playing ball at a college
or a professional team that was not local,
so | needed to figure out a way to
generate revenue | could live on without
beiag tied to a brick-and- mortar

@‘f ation or particular zip code.
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You’ve built a name for
yourself as a bold, no-BS
coach with a heart for
helping others win.
Where did that signature
style come from?

What you see is what you
get. And have always
gotten. My style as a
coach was the same as a
high school athlete and
the same as that of the
VP of a national company.
| don't know any other
way to do it. What | lacked
in talent, | made up for in
effort and intensity, so
everything | do and have
done is 100% all-in, which
makes me allergic to
those who don't operate
at that level.

In the age of hustle
culture, burnout is
real. How do you guide
your clients—
especially women
creatives—through
overwhelm while still
helping them build
momentum?

Burnout is generally a
product of confusing
activity with productivity.
It's totally possible to
grind and work really
hard without burning out.
It's about developing a
consistent routine.
Repeating simple tasks
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Walk the
walk. Lead
by example.
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Making sure the time you
devote to entrepreneurial
growth is for IPA's: Income
Producing Activities. At the
same time, | stress that it's
vital to “book appointments
for yourself.” These are
chunks of time that are
non-negotiable and unable
to be preempted for things
like going to the gym,
taking a walk, reading a
book, getting a massage,
nails, hair done, etc. When
you have laser-sharp focus
and efficiency with your
IPAs, you can still put
yourself first. It's walking
and chewing gum at the
same time. Now, all of that
being said, if you are
genuinely passionate about
what you're doing, you
should never feel like you
are devoting “too much
time” to your business.

You’ve worked with several
women entrepreneurs and
creatives. What do you
admire most about how
women show up in

| respect women who are not
afraid to be masculine
because they understand
that masculinity doesn't
mean being “manly.” Women
can be assertive and
aggressive with their business
while being beautiful,
feminine queens with their
husbands and boyfriends or
loving mothers to their
children.

As a male founder in a
women-centered publication,
how do you intentionally
show up to support women
in your network and
community—not just as
clients, but as collaborators,
leaders, and voices in

their own right?

| said it before. It's about
respect. | have zero lack of
confidence and | am not less-
than if | show respect and
deference to a woman. My
mother (all 5 feet 3 inches of
her) was one of the strongest
and most powerful

people | ever knew. And my
wife, while she is the poster-
child for the empathetic and
coddling South Philly

Italian mom, she is also tough
as nails. So it's because | see
women as contemporaries
and not as less-than, it's

very matter-of-fact and not
out of the ordinary that | have
zero issue considering a
woman as a leader or a
collaborator.

ridiculously well over a business?
sustained period. And it's
about focus.
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You often talk about
structure and systems
being the missing piece in
personal brands. Can you
break down what that looks
like for someone trying to
scale with intention?

Like | said earlier: A world
class entrepreneur
demands a world class
routine. Take that action
minus emotion.

Get things done no matter
how you feel. When you
have a “can’t miss” daily
rhythm, it creates a pattern
of accomplishment that
translates into everything
else you do. That covers
really granular and
mundane things like

the time you wake up,
making your bed, doing the
dishes, & folding laundry, to
more specific marketing
tasks like network growth,
content creation, and lead
follow-ups.

What’s a piece of advice you
wish more men in business
would take to heart when it
comes to leadingwith impact?

Don't SAY you DO things.
SHOW you've DONE things.
Walk the walk. Lead by
example. It's easier to get
folks to pull on the same side
of the rope if you're in the
mud, pulling it with them.
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What’s next for you in this season—and how are you
evolving your mission to meet the moment?

£

i
I'm in'credibly fortunate that | have been the architect of a
career that allows me to enjoy and embrace that I'm
in the autumn of it. Am | retiring any time soon? No way. But
my aspirations of scale are long in the rearview
mirror. I'm blessed to maintain a steady stream of clients and
revenue while scheduling my work around my life, not the
other way around. My goals are pretty modest and
straightforward at this point: rent paid, fridge full, gas in the
car. As long as | check those boxes, | know I'll have plenty of
quality time left to spend with my family.
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